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Program Planning Summary

University of South Carolina Beaufort (USCB)
Bachelor of Arts

Major: Communication Studies

CIP Code: 090101

Program Designation

This is a New Program Proposal for a Bachelor of Arts with a Major in Communication Studies
degree at USCB. The proposed curriculum requires 120 credit hours of coursework, which
includes 38-49 hours of general education, 15-18 hours in program requirements, 33 hours in the
communication studies major, and 17-28 hours of electives.

Designation on Undergraduate Program: Four-year program
Program qualifies for Palmetto Fellows Scholarship and LIFE Scholarship awards: No
Proposed Date of Implementation: Spring 2012

Justification of Need for the Proposed Program

The mission of the University of South Carolina Beaufort is to “offer baccalaureate degrees that
respond to regional needs, draw upon regional strengths, and prepare graduates to participate
successfully in communities here and around the globe.” The B.A. in Communication Studies
responds directly to both “regional needs” and the call to “prepare graduates to participate
successfully in communities here and around the globe.”

The Higher Education Study Committee (HESC) developed a comprehensive list of more than
100 recommendations for the advancement of higher education in South Carolina. One of the top-
ranked recommendations with no additional cost to the state is recommendation 3.1. 4lign higher
education programs to support statewide and regional clusters. Since FY 2007-08, the
Committee on Academic Affairs and Licensing has approved new programs which support the
clusters. However, there are no approved baccalaureate degree programs in the USC Beaufort
four-county service area that support the AV Technology and Communications Cluster. Thus, the
B.A. with a Major in Communication Studies program would give high school students in
Beaufort, Jasper, Hampton and Colleton counties, local access to higher education in the AV
Technology and Communications field. In addition, the SC Commission on Higher Education
presented Jasper County's Action Plan for the Knowledge Economy to the Hardeeville Chamber
of Commerce on March 25, 2010. The CHE called for Local College Access Programs and
suggested that USC Beaufort be a key player in the initiative to help parents and students
understand the value of education and that a four-county alliance be developed to help in this
endeavor. USC Beaufort has already taken steps in this direction by offering a dual enrollment
course to qualified JCHS students in Spring 2010.

Students in the Communication Studies major explore the social, political, and cultural functions
of communication as it occurs in diverse settings ranging from interpersonal interaction to global
media. With its focus on the study of communication in diverse contexts and a grounding in the
theory and scholarship of human communication, the program will prepare graduates for a variety
of professional practices in the fields of business, the media, education, government, social
services, international relations, health, law, law enforcement, sales, and the like, as well as in
private corporations in the Lowcountry or anywhere else in the country as weil as globally and for
acceptance into competitive communication studies graduate education
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The region’s growth is well documented and recognized statewide. Beaufort County is the fastest
growing county in the state, with a population increase of nearly 40% from 1990 (pop. 86,425) to
2000 (pop. 120,937). Additionally, Jasper County’s population increased by 33.5% (15,137 to
20,678) during this decade—both counties more than doubling the state rate of 15.1%.
Projections show a slower, but continual growth pattern for the region. In Beaufort County alone,
the most conservative projections anticipate the population increasing by a minimum of another
40% over the next 25 years (Cited Sources: Lowcountry Economic Network, U.S. Department of
Commerce, Bureau of Census, and S.C. Office of Research and Statistical Services).
Consequently there will be more undergraduate students seeking a wider range of degree options.

Even more significant is the fact that the population age sector analysis from the 2000 U.S
Census Bureau data shows that Beaufort County’s 10-14 years of age group grew by a staggering
47.7%, substantially higher growth than any other county in South Carolina. These young people
will be the next wave of enrollees at USCB. They will be seeking educational programs that meet
their expectations for viable careers and long-term quality of life potential. Combining this with
labor market projections detailed below, USCB’s program in Communication Studies will be a
viable avenue available to them.

Employment opportunities for graduates with the degree in communication studies are numerous.
An abundance of empirical research studies indicates the importance of a broad range of
communication skills for success in a variety of areas (Morreale, Osborn, and Pearson, 2000;
AAC&U, 2007) Unfortunately—and ironically—the very qualities employers look for are the
qualities they find lacking in many new graduates. Employers say new graduates lack face-to-face

communication skills, tend to lack presentation skills, teamwork skills, and overall interpersonal
skills.

West and Turner (2004) indicate that college graduates with a communication studies degree find
employment in careers such as advertising, education, jounalism, media, health care, public
relations, human and social services, international relations, and business, to name a few.

Anticipated Program Demand and Productivity

There is anticipated high demand for the program based on general student interest. Over the past
few years, there has been a notable increase of students requesting a communication studies
major. In Fall 2009 and Spring 2010, students in Speech 140 were surveyed as to their interest in
a Communication Studies major. Of the 220 students surveyed, 75 desired a communication
studies major and 60 indicated they would consider it as a major if offered. Thus, providing a
Communication Studies major will aid in our retention of students wishing to seek this degree.

Extent to Which Proposed Program Duplicates Existing Programs in State
Although there are a number of baccalaureate level Communication Studies major programs in
public and private colleges/universities within South Carolina, none are proximate to the four
county service area. For students in our region desiring a baccalaureate level degree in
Communication Studies, a minimum three-hour daily commute would be necessary (to
Charleston) and consequently would eliminate most students interested in this degree. A
Communication Studies degree, although related to degrees in communication offered in Georgia,
such as those generated at the Savannah College of Art and Design (Communication Arts),
Armstrong Atlantic State University (Professional Communications), and Savannah State
University (Mass Communication) is unique to our area. This uniqueness, coupled with USCB’s
provision for in-state tuition for Georgia residents in our area, such should increase enrollments
from Georgia. The curriculum outlined for this new program intentionally duplicates, in part, that
of the University of South Carolina Columbia, building on the established pedagogical strengths
of this senior institution’s communication studies program.,
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Relationship of Proposed Program to Existing Programs at the Proposing Institution
Intra-collegial relationships between Communication Studies and the other degree programs will
be advantageous to all disciplines involved. For instance, a communication studies major with a
minor in Business Management would be better prepared for a career in corporations or self-
employment.  Similar potential relationships exist with English, Hospitality Management,
Sociology, and Psychology.

Relationship of Proposed Program to Institutions Via Inter-Institutional Cooperation
USCB has a substantial record of partnering on collaborative initiatives in the education arena in
the state, region, and world. With this new program, such initiatives will be strengthened and
serve as a foundation for future cooperation. The communication studies program at USCB
articulates with other two-year programs around the state in the fields of the arts, humanities, and

social sciences USCB’s program will receive referrals from two-year programs in colleges
around the state.

Total New Costs Associated with Implementing Proposed Program (General Estimates)
USCB can move forward with implementation at the current budget. There will be modest costs
associated with the program for office supplies and materials and library resources.
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