
 
 

NOMINATION FORM 
COMMISSION ON HIGHER EDUCATION SERVICE LEARNING COMPETITION 

 
 
 
 

 
Institution 
 
 
 
Title of Project 
 
 
 
Project Director 
 
 
 
Contact Information for Project Director  
 
 
 
 
 
 
 
 
 
 
Establishment Date of Project 
 
 
 
Unit That Administers Project 
 
 
 
Total Number of Students Involved 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
PLEASE ANSWER THE FOLLOWING QUESTIONS REGARDING THE NOMINATED PROJECT 
(Insert your answer after each question.) 
 
1. For purposes of this competition, the Commission on Higher Education defines service learning 

as college student learning at any level and in any situation that is linked in a direct, hands-on 
fashion to the resolution of a problem or concern in a target community outside the institution 
and is related to a college course with some type of reflection activity.  How does your project 
meet the parameters of this definition? 
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2. Specifically, which segments of the college/university community does your project involve? 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
3. How many students (specify degree levels to the extent possible) does the project affect? 
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4. Describe the target community or communities your project serves. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
5. Describe your project’s effectiveness in helping to solve the problems or concerns in the target 

community. 
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6. Describe the degree to which your project enhances student learning while providing specific
examples of the service learning activities the college students engage in. Also explain how the
service learning activities reinforce or apply what the students learn in the classroom.

7. Is there academic credit associated with the project (not necessary for submission)?  If so,
please explain the particulars.
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8. If funding is required, how is the project funded and what is the approximate annual budget for 

the project? 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
9. Add any other comments you may have about your project. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
You may also include supplemental information about the project (such as brochures, pictures, etc.). 
 
Please return this form via e-mail by February 27, 2015, to:  
 
Trena Houp, Program Manager 
Academic Affairs 
South Carolina Commission on Higher Education 
1122 Lady Street, Suite 300 
Columbia, SC 29201 
803.737.4853 
thoup@che.sc.gov   
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CreateAthon@USC 2014
Final Report



8 nonprofits
 112 volunteers

24 hours
9 campaigns

More than $170,000 in pro bono 
marketing communications

2014



FRIDAY

What’s on the agenda . . . 

12:30 p.m.
Check-in

(Coliseum)

1:30 p.m.
Group photos

(Business School atrium)

1 p.m.
Opening ceremony
(Business School, room 136)

2 p.m.
Creative briefing
(Coliseum: Individual 
team rooms)3 p.m.

Snack 
By Mr. & Mrs. Pastides

(Room 2015) 6 p.m.
Creative check-in
(Individual team rooms)

7 p.m.
Dinner & show

(Room 2015)
10:45 p.m.
Pizza & caffeine fix
(Room 2015)

SATURDAY
2 a.m.

Midnight snack
(Room 2015) 6:30 a.m.

Breakfast
(Room 2015)

11:30 a.m.
Lunch

(Room 3020D)
Noon
Mounting work
Prepare for presentation 
to clients
(Room 3020B)

1 p.m.
PAALS
1:15 p.m.
The Arc
1:30 p.m.
Epworth
1:45 p.m.
Columbia Cooking
2 p.m.
Hidden Wounds
2:15 p.m.
PASOs
2:30 p.m.
Ronald McDonald
2:45 p.m.
SCORE

11 p.m.
Bragging time

(Coliseum Room 3001)

1 p.m.
Pencils down!

Presentations to 
clients begin
(Room 3001)

Bon   Voyage!



	
  

Apply:
   -Preliminary documents

   -Check for next info session

   -Email Beth Robinson

       with chosen session date

    @brobinson@epworthsc.org 

Attend Volunteer Info Session:
   -Get more involved!
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   -Complete all required 

documents

Experience:
   How’d it feel?! Share your 

WKRXJKWV�RQ�)DFHERRN�	�
tag us on Twitter! Return:

 How are your experiences 

going? Keep us posted on 
social media!

 

/HDG�
   -Become more involved in ECH 

programs

 -Inquire about campuswide activity 

planning

Recruit:
   -Share your experiences with 

IULHQGV�	�IDPLO\
-Help ECH strengthen our 

volunteer bade

-Share our social media posts

Follow Us:     @EpworthCH       Epworth Children’s Home Epworth 
Children’s Home

Volunteer Experience Map
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tag us on Twitter! Return:
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/HDG�
   -Become more involved in ECH 

programs

 -Inquire about campuswide activity 

planning

Recruit:
   -Share your experiences with 

IULHQGV�	�IDPLO\
-Help ECH strengthen our 

volunteer base

-Share our social media posts

(&+�VWDȼ�FRPSOHWHV�EDFNJURXQG�FKHFNV�	�
contacts applicants within two weeks

Thank you letter from 

VWDȼ�DQG�DOXPQL

(&+�VWDȼ�VHQGV�ȁFKHFN�LQȂ�HPDLO�
blasts after a few weeks of work

�(&+�VWDȼ�SUHVHQWV�DQ\�DFWLYLW\�UHTXHVWV��
contacts volunteers within week

Follow Us:     @EpworthCH       Epworth Children’s Home 

&RQȽUPDWLRQ�HPDLO�IRU�DSSOLFDQWǾV�
information session

Epworth 
Children’s Home

Volunteer Experience MapInternal

Epworth Children’s Home 
 
Mentors: Dana Jennings and Amy Wells 
Team Leaders: Kailin Good and D’Nisha Hand 
Team Members: Alaina Perkins, Olivia Morrissey, Suzanna Kutcher, and Nicole Rothman  
 
“With you, I am…” campaign, brochure, volunteer experience program maps for 
external and internal audiences, thank you postcard, Facebook banner, 
communication plan, social media strategy.  
 
Epworth Children’s Home needed to recruit volunteers and highlight volunteer 
opportunities. We answered their need by creating a powerful new campaign, and giving 
them all of the tools they need to recruit, develop and retain the best volunteers possible.  



Partnership Levels: Method of Payment: 

Platinum Partner ($25,000+)

Gold Partner ($10,000-$24,999)

Check enclosed (Make checks payable to USC Educational Foundation)

Silver Partner ($5,000-$9,999)

Invoice me

$

$

$

$

Bronze Partner ($1,000-$4,999) Please send pledge reminders:

I would like to make a contribution 

Charge my credit card: Discovery

$

MasterCardVisa

SignatureName as it appears on Credit Card

Expiration DateCredit Card 

Annually Quarterly
I/We intend to support Pasos next year in the amount of $_____. 
Send invoice on_____.

Semi-Annually

Julie Smithwick
Executive Director

c. 803.312.1723
d. 803.777.5466
f. 803.777.0318
e. julie@scpasos.org

www.scpasos.org

• Annual mentions in two e-newsletters
• Annual mentions in four social media posts
• Listing on website partner’s/supporter’s page
• Certificate recognizing your organization as 

a partner and contributor

• All Bronze Partnership benefits plus:
• Logo and link on Pasos website
• Invitations to special events
• Branded material will be distributed at 

regional sites
• Tabling opportunity at one outreach event
• Presentation of regional sponsorship for one 

month of ongoing community education
series with logo display

• Presentation of regional sponsorship for one 
month of weekly Pasos radio shows

         Corporate Partnership Levels

Bronze Partnership
$1,000- $4,999

Silver Partnership
$5,000- $9,999

• All Silver Partnership benefits plus:
• Two more annual mentions in e-newsletters
• Four more mentions in social media post
• One extra tabling opportunity at outreach 

events
• Presentation of regional sponsorship for

community education for one extra month
• Presentation of regional sponsorship for Pasos 

radio shows for one extra month
• Company logo, link, and description

prominently displayed on Pasos home page
• One annual feature in e-newsletter
• One annual Pasos-led seminar on

cross-cultural relationships with the Latino
community geared towards audience of
choice

• Opportunity to provide Pasos community
leaders with your company information and
literature for distribution (subject to approval)

• All Gold Partnership benefits plus:
• One extra feature in e-newsletter
• One extra annual Pasos-led seminars on 

cross-cultural relationships
• Sponsorship of Statewide Community Leaders

Conference
• Sponsorship of semi-annual Pasos professional 

development and training seminars
• Listing as a major sponsor on promo materials 

and press releases

Gold Partnership
$10,000- $24,999

Platinum Partnership
$25,000 and above

Contact name

Address

Phone number
(        )

Individual or company name

Remain anonymous

Name for published materials

State ZipCity

Email

Professional title

(over)

80k

16
in

17k

13
$

$

$

the difference in health 

new SC residents are Latino

saved each year in the
U.S. if babies are breastfed 
for 6 months

care costs between full term 

and premature births

average annual 
income for Latino 

 families in the U.S.

92%
of Pasos participants 
are uninsured

organizations 
partnered with 

Pasos last year 175

Our Services

Prenatal education and services

Health system navigation

Connecting families to resources

Advocacy

Development of community peer educators 

Parenting education

Teen pregnancy prevention

Our Supporters

Robert Wood Johnson Foundation 
The Duke Endowment
South Carolina March of Dimes
New Morning Foundation
Greenwood Genetics
The Knight Foundation

Children’s Trust of SC
Sisters of Charity Foundation
Greenville Hospital System
Palmetto Health
Lexington Medical Center
Providence Hospital

My work is to help 
members of my 
community ... If they 
need help, I can 
help them.

-Noemi Santos

Latinos are arriving in South Carolina in droves – one out of every six new residents is Latino. But for many, 
our state is not as welcoming as they had imagined.

“When you arrive, you face the fear of not knowing anybody else and you say, ‘What am I doing here?’ says 
Norma Calixto. 

Noemi Santos echoed Norma’s comments, saying: “We feel we are not in our place. We don’t know the 
culture.” 

Helping our new Latino neighbors find their footing – and their place – in South Carolina is Pasos’ mission. 
Pasos is a community-based organization that is working to give opportunities back to the Latino community 
and keep their families healthy and strong.

Pasos means “steps” in Spanish, and the organization is living up to its name by providing Latinos with the 
knowledge and resources they need to succeed in South Carolina, one step at a time.  

Healthier families, stronger communities

One of the primary areas of focus for Pasos is health care. When compared to individuals from other 
demographics, Latinos receive less prenatal care, are at higher risk for certain birth defects and have less 
access to health care resources. In fact, Latinos tend to be healthy when they first arrive in our state, but 
become unhealthier the longer they live here. 

Pasos gives Latinos the information needed to take advantage of the health care opportunities available to 
them. By supporting Pasos, you help ensure that babies are born healthier, women are empowered through 
healthier relationships and avoid unplanned pregnancies, and families make healthier decisions. 

The result? Lower health care costs for all South Carolinians. 

Not a handout, but a hand up

It’s important to note that Pasos isn’t about giving a handout; we’re about giving a hand up.  We use grass 
roots tactics to create a nurturing and informed community.  For example, we make inroads into the Latino 
community by training trusted leaders, or “promotores,” to help create positive change.  

These leaders network within their communities, encourage participation in English classes, emphasize the 
importance of health insurance, provide emotional support and foster cultural integration.
Norma, who first had doubts about her decision to move to South Carolina, is a prime example of that 
cultural integration. With Pasos’ help, she’s become a successful radio host and community leader. 

“When I started with Pasos I realized they had the tools for me to become a stronger person,” she says. 
“Thanks to Pasos, I know how to help my people.”

As for Noemi, she’s settled into her home and is now one of our promontoras, working to help newcomers 
become aware of the opportunities available to them. “My work is to help members of my community,” she 
says. “The things I know, I have to share with them. If they need help, I can help them.” 

Step up, rise together

-Norma Calixto

Step up, rise together730 Devine St., Suite 108, Columbia, SC 29208

Phone: (803) 777-5466         Fax: (803) 777-0318

We gave PASOS a completely new donor package that captured their 
mission in fresh, concise and engaging way. We went beyond the ask to 
revamp their logo and business cards, and surprised them with an eye-
catching poster telling their story to the Hispanic community. 

PASOS
Team Leaders: Stephanie Tew & Caitlin Page Team Mentors: Rhonda Temple-
ton & Karen Nasuti Team Members: Holly Williams, Liana Miller, Rebecca 
Maurer, Jamie Osbornce, Mark McClain, Charles Peacock

Donor Booklet + Business Card + Logo Redesign + Poster



 The Arc of South Carolina came to us asking for materials to
help get there name back out into a community which had
forgotten about them. What we gave them was a new way
to communicate with the public. Through a uinque experience 
we ignited a spArc in the public and left them with memorable 
images.

 Team members: Lauren Kelly, Alli Finkelston, Stephanie Purvis, 
Taylor Bush. Team mentors: Amajah Langford and Carly Saul  
Team Leaders: Robyn Cranmer and Alex Deedy 

1202 12th St. Cayce, SC 29033Phone: 803-748-5020Fax: 803-445-1026Email: TheArc@ArcSC.org

Mail, fax or send digital copy

Credit card number

Signature
Exp. date CSC

Method of payment
Check

Visa
Mastercard

American Express

Let us know who you areSelf advocate
Parent or relative

Interested citizen
FriendService provider or educator

Name

Address

Phone

Email

Family

Basic membership
Other amount

Silver

Professional

Platinum

$40

$35

$___

$150

$100

$250+

New member
Current member

Membership levels

Partner with us

ArcSC.orgfacebook.com/TheArcSC
@arc_sc#seethespArc

My name is Andy and my spArc is creativity. 

I love to paint. It g
ives me a means to express 

myself. W
ith art I can show others how I visual -

ize the world.
See the spArc.

Our talents,

 
our spirits, 

 
 

our passions - 

 
 

 
we all have a spArc. 

The Arc promotes and advocates for 

individuals of developmental and intel-

lectual disabilitie
s to improve their quali-

ty of life
 and discover and showcase their 

spArc. 

Promoting and protecting the human rights of people 
with intellectual and developmental disabilities



Helping Heroes Battle The
Invisible War At Home.

.org WE'RE VETS HELPING VETS.
 And we understand what 

you're going through.

We're here when you need us.

Hidden Wounds asked only for an update of their promotional materials–but they got a complete rebranding: 
campaign concept, logo redesign, five print ads, a discreet card “brochure” vets could pocket, and a new 
800-number that communicates their unique peer POV. This integrated “hidden triggers” campaign telegraphs 
empathy and understanding to draw PTSD sufferers and their families toward desperately needed help.

Team Leaders: Kellie Sinkele & Jackie Brown
Team Mentor: Woody Hinkle
Team Members: Kelsie Conrad, Maria Sturmer, Chip Searles, Brandon Paul, Haley Rabic 



	
  

 business is  
GET  A GUIDE WHO'S 
BEEN THERE before. GET A GUIDE WHO 

KNOWS THE ROPES.
business is  

business  is  
GET A GUIDE whosticks with you.

SCORE Midlands 
Team Leaders: Alex Sirles and Alex Spears 
Team Members: Shawn Glover, Nina Waring, Kasey Meredith, Anthony Reese, Melissa Davis 
Team Mentors: David Weintraub and Ken Kobre 

 
Outdoor + Print Ads + Brochure 

 
SCORE of the Midlands needed a strong identity to raise awareness among area 
entrepreneurs and new and growing businesses, to communicate the value of their 
services, and to attract skilled volunteers with diverse expertise to join their 
mentoring program. We delivered a strong visual identity in a campaign that invites 
engagement, employing symbolic local settings and the theme “Business is ____”.  

CONTACT INFORMATION Get a guide who  Knows the  ropes.  

Website/Social Media

SCORE MIDLANDS CHAPTER
2UDQJHEXUJ�2IƓFH
155 Riverside Drive, S.W.
Orangeburg, SC 29116
(803) 534-6821

/H[LQJWRQ�2IƓFH
/H[LQJWRQ�&KDPEHU�RI�&RPPHUFH
321 South Lake Dr.
Lexington, SC 29072
(803) 359-6113

&KHUDZ�2IƓFH
*UHDWHU�&KHUDZ�&KDPEHU�RI�&RPPHUFH
221 Main Street
Cheraw, SC 29520
(843) 537-7681

6XPWHU�2IƓFH
*UHDWHU�6XPWHU�&KDPEHU�RI�&RPPHUFH
32 East Calhoun St.
Sumter, SC 29150
(803) 775-1231

1RUWKHDVW�2IƓFH
Village at Sandhill
110-6 Forum Drive
Columbia, SC 29229
(803) 765-5131

+DUWVYLOOH�2IƓFH
+DUWVYLOOH�&KDPEHU�RI�&RPPHUFH
214 North 5th Street
Hartsville, SC 29550
(843) 332-6401

&KDSLQ�2IƓFH
&KDSLQ�&KDPEHU�RI�&RPPHUFH
302 Columbia Ave.
Chapin, SC 29036
(803) 345-1100

ZZZ�PLGODQGV�VFRUH�RUJ
�����VFRUHPLGODQGV

)RU�TXHVWLRQV�RQ�FRXQVHOLQJ��ZRUNVKRSV��RU�VPDOO�EXVLQHVV�LVVXHV��\RX�PD\�FRQWDFW�XV�E\�SKRQH�DQG�OHDYH�D�PHVVDJH��3KRQH�
PHVVDJHV�ZLOO�JHQHUDOO\�EH�DQVZHUHG�ZLWKLQ�WKH�QH[W����KRXUV��3HUVRQV�ZLWK�GLVDELOLWLHV�PD\�UHTXHVW�UHDVRQDEOH��VSHFLDO��
DFFRPPRGDWLRQV��ZLWK�WZR�ZHHNV�DGYDQFH�QRWLFH���,I�\RX�KDYH�VXFK�QHHGV�SOHDVH�FRQWDFW�0LGODQGV�6&25(�DW��������������
and a leave message. 

business  is 



Ronald McDonald House Charities of Columbia, SC
Bianca Correa, Jackie Foster, Casey Ksau, Landon Masters, Jennifer Pham, Anna Stevens,
Marissa Taylor, Molly Wyatt, Mentors: Geah Pressgrove and Bernie Heller

Mailers + Billboard & Newspaper Ads + Facebook Images & Strategy 
Logo + Tagline + Leave Behind + Email Template + Twitter Memes & Strategy + Promo Video

RMHC of Columbia gave us two distinct communication challenges. First, develop a 
campaign to help raise the remaining funds needed to construct a new, larger house. 
Second, create a brand identity for the Red Shoe Society of Columbia, a volunteer 
network of young professionals who embrace their mission and will serve as com-
munity ambassadors of RMHC. We delivered on both–in spades.








	USC Columbia
	USC Columbia
	Institution

	2015 CHE Service Learning Award Supplemental Materials small 

	12 House Team one sheet (5)
	13 photo collage for final report (6)
	14 photo collage for final report_end (6)

	Text1: University of South Carolina
	Text2: CreateAthon@USC
	Text3: Karen Mallia, Associate Professor, Journalism and Mass Communications
	Text4: Address: University of South Carolina, Coliseum Room 4019A, Columbia, SC 29208
Telephone: 803-777-1154
Email: kmallia@mailbox.sc.edu
	Text5: August 2013
	Text6: School of Journalism and Mass Communications
	Text7: 86
	Text8: Creative Leadership (JOUR 530) is a three-credit service-learning course in the School of Journalism and Mass Communications at the University of South Carolina. Students in this course participated in a service-learning project called “CreateAthon@USC.” The second annual CreateAthon@USC was a 24+ hour event where students partnered with professional mentors, university faculty, staff, and community agencies to develop pro bono communications for nonprofit agencies within South Carolina. 
Class members were liaisons to the nonprofit organizations they served and led teams of student volunteers working on behalf of their clients. During the 2014 fall semester, the Creative Leadership course enrolled 17 seniors who supervised and additional 45 student volunteers representing various majors. The students were divided into nine teams. Eight of the nine teams were paired with nonprofit organizations and one team served as the “documentary team” for CreateAthon@USC communications before and during the event. The teams worked on projects that benefitted The Arc, Columbia's Cooking! (rebranded as 4ward), Epworth Children's Home, Hidden Wounds, Palmetto Animal Assisted Living Services (PAALS), PASOs, Ronald McDonald House Charities, and Service Corp of Retired Executive (SCORE). 
This course was designed to help students not only learn and understand the unique challenges inherent in managing creative people in organizations but also apply the key principles of project management and teamwork through engaging and interacting with community-based organizations. Students learn how to conduct exploratory needs assessments and address ways to appropriately meet those needs. The course also provides opportunities to analyze and evaluate current and historical campaigns for nonprofits and social causes in order to develop creative judgment and recognize why and how campaigns are effective. Finally, students are exposed to and develop an appreciation for the ethical challenges of nonprofit communication.
 
	Text9: CreateAthon@USC involved a variety of communities and segments across the University of South Carolina. The event and associated course would not go on without direct support from the School of Journalism and Mass Communications.  Specifically, this project included students from a variety of majors including advertising, public relations, visual communications, sports and entertainment management, media arts, and graphic design among others. Sixteen professional mentors volunteered to support and guide the project teams, twelve of whom are USC alumni. Staff from the Center for Teaching Excellence, the Carolina Leadership Initiative, USC Connect, and the Office of Student Engagement helped to promote CreateAthon and supported course development implementation. For example, the Director of the Carolina Leadership Initiative delivered a guest lecture. Also, Student Engagement staff members presented to students about service-learning. Students learned helpful tips for working with nonprofit agencies and local community members.
 
 
	Text10: This project involved students who were enrolled in the service-learning course as well as student volunteers for the CreateAthon@USC event. Creative Leadership, JOUR 530, was a new course in the fall of 2013 and was open to all university students with junior or senior standing. In 2013, 13 students enrolled. In its second year (2014), enrollment grew to 17 students, all of whom were seniors. Forty-five students of varying class-standing served as creative volunteers for the event. Additionally, 24 students in the Sports and Entertainment Events Management course (SPTE 444) partnered with the Creative Leadership course. The students in SPTE 444 planned events for CreateAthon@USC such as the meet `n greet, kickoff, and finale. In total, 86 University of South Carolina students participated in the project.
 
 
	Text11: CreateAthon@USC served nonprofit agencies and community members across South Carolina. Students worked in teams to research and assess the needs and current communications of an organization and developed a comprehensive communication strategy for their client. Thirty-four nonprofit agencies applied to participate in CreateAthon@USC, but only eight could be selected for this competitive project. The organizations that were served in the 2014 CreateAthon@USC were The Arc, Columbia's Cooking! (rebranded as 4ward), Epworth Children's Home, Hidden Wounds, Palmetto Animal Assisted Living Services (PAALS), Pasos, Ronald McDonald House Charities, and Service Corp of Retired Executive (SCORE). By serving these nonprofit agencies, the students reached several communities in Columbia. They reached children and youth, persons with physical disabilities and social needs, the Latino community, and local business owners. Through CreateAthon@USC, these eight nonprofits received over $170,000 worth of pro bono marketing communications work.  
In addition to the students working directly to serve the nonprofit agencies, a "documentary team" managed CreateAthon@USC communications before and during the event, learning from an alumni mentor.  They learned social media management, photography, video production and editing.
	Text12: In this 24-hour event, eight nonprofit agencies benefited from over $170,000 worth of pro bono marketing communications work from USC student volunteers. The teams of students worked on multiple projects in this time frame and ended the event by presenting their work. Their efforts produced a rebranding of a nonprofit; television, billboard, and newspaper advertisements; new websites; print materials (such as brochures, business cards, letterhead, postcards, direct mailings, posters, etc.); logo and tagline revisions; promotional materials; and social media strategies, to name a few. Besides the tangible deliverables that the students provided, they also built connections with mentors and professionals in the Carolina and Columbia community. This positive experience will lead to word-of-mouth advertising for these agencies as well.  Following the final presentations, many of the nonprofits commented they couldn't have afforded this type of work within their current budget and the communication materials developed were of such quality that they could be used immediately to promote their organizations. 
 
 
	Text13: CreateAthon@USC is part of the Creative Leadership course. The course is aptly named, as the students were team leaders for creative talent teams. At the end of the course, the 17 students enrolled in JOUR 530 evaluated their experiences and provided feedback. Their words indicate that they gained confidence in their leadership skills, made connections outside of the course, and reinforced their career pursuits. Below are some of their testimonials that speak to the valuable learning experience this service-learning class had on them:
·          “CreateAthon and creative leadership are unlike anything else on this campus and I feel like I'm better prepared to graduate and take on the world because of this experience.”
·         “CreateAthon was an amazing experience and I learned so much. I now know how it feels to be a leader and what I need to work on to become a better one. The experience really fueled my passion for advertising. I am now completely sure I chose the right path in life.”  
·         “Brainstorming what these campaigns could grow into and watching them actually form and seeing the excitement and gratitude on our client's face was one of the most rewarding experiences I've ever had. This entire experience has definitely taught me that this is the career path I want to pursue.”      
·         “Not only have I learned about the leadership skills that I need for the future but I have been able to put them into practice.  CreateAthon was an amazing opportunity to practice my leadership and creative skills in a controlled setting.”
·         “This class has impacted me in two huge ways: it has helped me develop my leadership skills and it has bolstered my confidence in the skills I have developed throughout my educational career.”
·         “Throughout the semester, I have realized that I was using traits I picked up in the class during group projects for other classes, in my work-study job, and even just with my roommates at home.  These leadership skills that you worked so hard to teach us throughout the course of the semester aren't so much “leadership skills” as they are general traits that we need to embody to be successful anywhere.”
·         “This class and all of the leadership skills I have developed through it have really tied together everything I have learned in college.  It brings together all of the basics and practices I have learned in my media analysis and creative strategies courses with the skills necessary to be successful.  I think this has really given me more confidence in my ability to work with other creatives and has made me realize that I can be successful in the job world.”
	Text14: Creative Leadership is a three-credit course offered through the School of Journalism and Mass Communications. Seventeen students were enrolled in the JOUR 530 course in fall 2014. Twenty-four students registered for the event planning course (SPTE 444) that partnered with Creative Leadership. An additional 45 students participated in the service-learning project as volunteers and were able to gain valuable hands-on experience but did not receive academic credit for their participation. 
 
	Text15: The approximate cost for CreateAthon@USC was $6,800. This included a graduate assistant stipend and the cost for materials. Local vendors and sponsors who helped support the event include: David Campbell; Firehouse Sub; Kailin Good; USC's College of Hospitality, Retail, and Sports Management; Marco's Pizza; Moe's Southwest Grill; Karen Mallia; Haylee Uecker Mercado; Nancy Twohey; Panera Bread; Elizabeth Quackenbush; Salty Nut Café; USC's School of Journalism and Mass Communications; Steven Shova of Golden Corral; South Carolina Press Association; and Sodexo.
 
 
 
 
	Text16: Please visit http://www.createathonusc.com/index.html to learn more about CreateAthon@USC and see a video that captures the students' presentations to the community agencies.
CreateAthon@USC is much more than an exemplary service-learning effort. It is a multi-disciplinary effort that brings together students, faculty, and staff at a large university to work toward a common goal to benefit the greater good. It provides a platform for connecting academic departments to the professional community and nonprofit partners. Most importantly, it exerts enormous influence on the missions of community organizations, in turn helping the community members they serve. The CreateAthon@USC project embodies the University of South Carolina's commitment to service-learning. Service to the community is at the heart of the University's mission statement which reads, “The primary mission of the University of South Carolina is the education of the state's diverse citizens through teaching, research, creative activity, and service.” This approach allows us to incorporate service into all facets of the University. In addition to JOUR 530, during the 2013-2014 academic year, there were 87 courses identified as service-learning classes. This is a 14% increase in the number of sections offered from the 2012-2013 academic year. Service-learning classes were featured in 22 different academic departments representing 12 of the University's 13 colleges and schools. Enrollment in service-learning classes was a total of 1,982 students for the academic year, representing a 2% decrease from the 2,019 students enrolled in service- learning courses during 2012- 2013.
At the University of South Carolina, we incorporate six hallmarks of service-learning: integrative learning, high-quality service, collaboration, civic responsibility, reflection, and evaluation and assessment. JOUR 530 incorporates these hallmarks and has demonstrated the ability to enhance student learning. The University's community impact also continues to expand. During the 2013-2014 year, 32,369 students, faculty, and staff participated in volunteer service, donating 266,676 service hours to the community. The economic impact of this service is estimated at $6,578,996.80. In addition, the Carolina community made philanthropic donations to the community reported at $1,205,475. Students in JOUR 530 contributed to the much larger impact of the University. It is equally important that the course provided an opportunity to influence students' participation in service for years to come. There is no doubt that JOUR 530 is a high-quality service-learning experience that is well-deserving of this recognition from the Commission on Higher Education.


